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Consumer Segmentation:
Smart Home Packages
presents a segmentation
analysis of the market for
smart home devices
services. It identifies which
consumer segments are
most likely to adopt
products and services and
how motivations differ
between each segment.
The research gauges
consumer willingness to
adopt smart home systems
by presenting three
hypothetical smart home
packages.

ANALYST INSIGHT

Consumer Segmentation: Smart Home Packages

SERVICE: CONNECTED HOME SYSTEMS AND SERVICES 4Q 2014

By John Barrett, Director, Consumer Analytics, Yilan Jiang, Manager, Consumer
Research, Tom Kerber, Director, Research, Home Controls & Energy, Maia Hinkle,
Research Analyst, and David Mitchel, Research Analyst, Parks Associates

Smart Home Device Intenders vs. Owners by Segment
U.S. Broadband Households in Specified Segments

70% -
m Intenders = Owners

35% -

0% -

Young Adrift Young Go Getters Picket Fencers Life Interrupted Empty Nesters

© Parks Associates

“Each consumer segment calls for a distinct marketing message and distribution channel in order to effectively sell smart home

products and services.”

— John Barrett, Director, Consumer Analytics, Parks Associates
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